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Cabanga Africa Group is a pan-African digital media powerhouse

operating across 24 countries, founded in 2017, dedicated to moving
business from strategic thought to decisive action.

The portfolio features 12 regionally focused magazines — each named
for the phrase “To Think” in a local language to emphasize strategic
intent over mere reporting. BeanBreaker.com is a global partner for the
group, reaching Europe, Asia, and the Americas.

With over 7,000 business articles and 1.8 million content downloads,
this ecosystem is built for visibility, ranking on Google to ensure
entrepreneurs are seen, heard, and trusted.

The group provides the on-the-ground operational intelligence — from
fintech in Nigeria to industrial mining in the DRC — required to build
credibility and grow influence in Africa’s real economy.

12 REGIONAL MAGAZINES FOR BUSINESS OWNERS ACROSS AFRICA

HLEKETA | CABANGA | MOAKANY!I | FIKIRIA

OKUSIMA | KUFUNGA | MUFAKIR | IRONU
KANISA |[DHILADHILA | GANIZO | YAADA

ARTICLES DOWNLOADS ISSUES
7,000+ 1,800,000+ 120+

thoughtful, factual, well over one million downloads of published over 100 issues
written, intelligence-based local magazine copies for the of business magazines in
business articles for an publishing year 2020. four markets since 2019.

international audience.

COUNTRIES CONTRIBUTORS PODCASTS
24 100+ 100+

thoughtful, factual, well over one million downloads of podcast episodes, audio news,
written, intelligence-based local magazine copies for the audio profiles in eight countries.
business articles for an publishing year 2020.

international audience.
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Cabanga Magazine (South Africa & Eswatini)

Named after the Nguni word for “to think,” this flagship publication serves as a strategic platform for business
leaders in South Africa and Eswatini. It provides structured business intelligence and practical guidance across
sectors like banking, manufacturing, and real estate to help executives navigate highly regulated markets. Since
its launch in 2019, it has published over 100 issues, reaching an audience of more than 10,000 business owners
and professionals.

Visit the magazine on https://mag.cabanga.africa

Moakanyi Magazine (Botswana and Lesotho)

Moakanyi Magazine serves as a strategic thinking platform for entrepreneurs and decision-makers navigating
the stable and opportunity-rich economies of Botswana and Lesotho. The publication provides motivational
narratives and practical business advice focused on key regional sectors such as mining, tourism, agribusiness,
and financial services. By highlighting cross-border integration and success stories, it helps readers move from
strategic thought to action in Southern Africa's competitive markets.

Visit the magazine on https://moakanyi.cabanga.africa

Dhiladhila Magazine (Namibia)

Taking its name from the Oshiwambo word for “to think,” Dhiladhila provides a forward-looking thinking platform
for leaders in Namibia's evolving industrial economy. The publication focuses on sectors critical to national
growth, including energy, logistics, manufacturing, and commercial property. It supports strategic decision-
making by providing research-driven features and executive commentary aligned with Namibia's national
development priorities.

Visit the magazine on https://dhiladhila.cabanga.africa

Fikiria Magazine (East Africa)

Taking its name from the Swahili word for “to think,” Fikiria serves as a strategic platform for business leaders in
East Africa's fast-growing innovation economies. It provides business intelligence on sectors like fintech,
logistics, and agribusiness to help entrepreneurs and executives navigate markets in Kenya, Tanzania, Uganda,
and Rwanda. Through its research-driven analysis, the publication supports informed, innovation-led growth
across the wider East African Community.

Visit the magazine on https://fikiria.cabanga.africa

Ganizo Magazine (Zambia & Malawi)

Named after the Chichewa word for “thought,” Ganizo is a thinking platform for decision-makers operating within
the evolving economic environments of Zambia and Malawi. The magazine delivers practical, context-aware
intelligence on core drivers such as mining, energy, and financial services. It aims to support sustainable
enterprise development and investor confidence by prioritizing disciplined reasoning and informed execution.
Visit the magazine on https://ganizo.cabanga.africa

Hleketa Magazine (Mozambique)

Hleketa, which means “to reflect” in Xitsonga, serves as an analytical business platform focused on
Mozambique's rapid economic transformation. The publication bridges informal market agility with structured
corporate strategy, offering insight into energy, logistics, tourism, and trade. By situating Mozambique's growth
story within broader continental dynamics, it helps readers make confident decisions in a fast-evolving
commercial environment.

Visit the magazine on https://hleketa.cabanga.africa
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Ironu Magazine (Nigeria & West Africa)

Derived from the Igbo word for “to think deeply,” Ironu is a serious thinking platform for leaders in Nigeria and the
wider West African economy. It focuses on high-growth sectors like fintech, manufacturing, and digital services,
helping decision-makers build enterprises capable of global competitiveness. The magazine balances ambition
with discipline by providing operational intelligence and executive insights grounded in West African market
realities.

Visit the magazine on https://ironu.cabanga.africa

Kanisa Magazine (DRC)

With a name meaning "To Think" in Lingala, Kanisa serves as a sophisticated platform for serious industrialists
in the Democratic Republic of Congo. It moves beyond headlines to focus on the multi-billion dollar realities of
mining, energy, and infrastructure that define the DRC's role in the global economy. By providing rigorous
operational intelligence, the magazine professionalizes the national narrative and empowers partners to build the
industrial heart of Africa with confidence.

Visit the magazine on https://kanisa.cabanga.africa

Kufunga Magazine (Zimbabwe)

Kufunga takes its name from the Shona word “to plan deliberately” and serves as a strategic platform for
business leaders in environments shaped by economic reform. It delivers intelligence aligned with economic
recovery and enterprise resilience, focusing on sectors like agriculture, mining, and manufacturing. The
publication equips readers to make informed decisions in complex markets by prioritizing clarity, strategic
adaptability, and reflective thinking.

Visit the magazine on https://kufunga.cabanga.africa

Mufakir Magazine (North Africa)

Mufakir is an Arabic-named publication meaning “the thinker” that provides strategic business insight for the
economically significant markets of North Africa. It prioritizes policy-aware analysis and governance clarity for
decision-makers in Egypt and the surrounding region who must balance legacy systems with modern reform.
The magazine supports sustainable enterprise development by connecting North Africa's markets with broader
continental and global trade trends.

Visit the magazine on https://mufakir.cabanga.africa

Okusima Magazine (Angola)

Meaning “to imagine” in Umbundu, Okusima is a forward-looking platform for leaders reimagining Angola's
economic future beyond oil dependency. It provides intelligence on economic diversification, focusing on
manufacturing, infrastructure, and energy transition to support the country's transformation agenda. By
emphasizing regulatory-aware reporting and practical execution, it helps Angolan business leaders move
confidently from opportunity to sustainable development.

Visit the magazine on https://okusima.cabanga.africa

Yaada Magazine (Ethiopia, Chad, Eritrea, and Somalia)

Yaada, which means “considered thinking” in Amharic, is a deliberate business platform for decision-makers in
the frontier and reform-driven economies of Ethiopia, Chad, Eritrea, and Somalia. The magazine delivers
intelligence aligned with infrastructure development, industrialization, and energy expansion across these
evolving markets. Through contextual analysis and policy-aware reporting, it reduces information gaps and helps
leaders convert ideas into structured execution.

Visit the magazine on https://yaada.cabanga.africa
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sales@cabanga.africa / publisher@cabanga.africa

+27 69 342 8500 (SA), +263 779 899 001 (ZW)
www.cabanga.africa

@CabangaAfrica



